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The newly refurbished Ritz Hotel Cape Town welcomes guests 

 

The much anticipated date for the re-opening of the iconic Ritz Hotel in Sea Point, Cape 

Town has been announced – the newly refurbished hotel will officially open its doors and 

welcome guests to an unprecedented level of seductive luxury in March 2017.  

 

The landmark hotel is reopening after an extensive R120 million refurbishment carried out 

by hospitality services and investments company Shimmy Luxury Collection (SLC).  The con-

struction around The Ritz and the plan for her opening have whipped both media and locals 

into a frenzy of excitement, and not without reason.  

 

Luxury is standard and high speed, free, uncapped Wi-Fi and conferencing facilities are a 

given. What will blow visitors away is the attention to décor, details and offerings. From the 

instantly recognizable homage to laid back Miami style luxury, the Martinique banana 

leaf wallpaper in CASA restaurant, to the towering gold palms welcoming you into the refur-

bished ultra-volume reception area - no element has gone unattended and each seeks to 

combine opulence with function and fun.  

 

“We have taken an icon in both Cape Town’s tourism history and landscape and created 

something that we believe is really special – timeless elegance supported by state-of-the-art 

amenities and facilities,” says SLC Group CEO and Co-Founder, Nicky van der Walt. “We have 

made equal effort to cater to the needs of international and local travelers in addition to 

guests from Cape Town’s business and social communities. We believe that by offering 

accessible luxury, The Ritz will delight and deliver across the board, with a large variety of 

food and beverage experiences”.  

 

 

Catering for Cape Town’s burgeoning tourism industry  
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The time is ripe for The Ritz to open, catering to international and local travelers visiting 

Cape Town, with arrivals statistics showing a big boost in tourism.  SA Tourism lists Cape 

Town and the Cape Peninsula as the number-one most popular destination for tourists, and 

the Ritz is now poised to take them in.  

Enquiries are flooding in from around the country to around the globe as guests start to 

plan both the ultimate staycations and business trips around room availability. Film and me-

dia companies are at the top of this list looking to book both the fashionable and the beauti-

ful over the now familiar Cape Town shoot season.  

 

Bertus Basson at The Ritz 

The flagship restaurant at the top will revolve again much to the delight of its droves of fans, 

with celebrated South African chef Bertus Basson at the helm. Dinner is an eight-course 

menu, which naturally has to feature a spin on the quintessential Avocado Ritz. Other dishes 

include “Karoo”  a homage to Basson’s mother’s roots, and a dessert which is a modern and 

sophisticated play on tinned fruit and custard. Basson is proudly South African and the 

menu will reflect that.  

 

“We have access to a wealth of fresh produce and are sitting on a rich heritage of food,” 

says Basson. “We are in a city where we eat shedloads of international food and import 

loads of foreign ingredients, but we don’t really eat real South African food. It’s time for that 

to happen here – it will still be The Ritz, but it’s going to be very South African.” 

 

 A panoramic, picture perfect view will provide the backdrop to what is possibly going to be 

one of the most exciting menus and venues launching this year. 

 

Top of The Ritz 

In true Ritz style, the sensory overload will be encouraged with a glass of bubbles at the 

Dom Perignon champagne bar located on the 21st floor before dinner. Benchmarked 

against the finest and sexiest hotel bars in the world, this is a South African first and an all 
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too necessary addition to the Cape Town sky bar offering. To finish, Cognac and cigars in the 

Hennessy Cognac smoking lounge on the 20th floor of the tower is a must.  

 

CASA Restaurant & Cabanas 

The Ritz Hotel is luxury redefined and CASA’s offering is no different as it blends fantastical 

tropical charm with an undeniably luxurious resort feel. Flanked by palm trees both indoors 

and out, the 320-seater restaurant flows out onto a pool deck adorned with expansive caba-

nas beckoning for guests to lounge at the poolside and order from the carefully curated 

poolside menu.   

Open all day, the dining menu will feature classic favorites from Veal Milanese to truffle 

Mac & Cheese. At the poolside you can look forward to perfect wood-fired pizzas seasoned 

with the pickings of a kitchen herb garden located on the premises.  The food at both CASA 

and at the Poolside Cabanas offers resort style with a modern twist, creating a sense of ad-

venture without ever compromising on quality. The wine list will have the very best selec-

tion of Rosés from the South of France including “Whispering Angel”, adored by wine lovers 

around the world.  In addition to offering favorite local wines, Frosé will be a refreshing sta-

ple on the drinks menu.  

 

CASA will beckon to the citizens of Cape Town with it’s over the top, uniquely decadent all-

day Sunday brunch, sure to attract those looking to relax and enjoy great service, laid back 

ambience and quality comfort food. Patrons can enjoy the signature brunch, move through 

to the pool in their best “be seen” poolside garb, soak up the music with the resident DJ 

(dancing is encouraged) and sip champagne at the Veuve Clicquot bar. 

Kids? No problem, they’ll be whisked away to a separate area with dedicated child minders 

and their very own kiddies pool. This offering will be ready just in time for Summer 2017.  

 

Those seeking the ideal spot for after-work drinks need look no further than CASA’s chic, 

horse shoe-shaped bar, with its opulent surroundings and irresistible signature black Bel-

lini’s and bottomless Frosé.   
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Accommodation  

Whatever the reason for their visit, guests will be accommodated in sumptuous luxury with 

meticulous attention to detail and surpassing excellence in service. The rooms feature up-

cycled wood and décor finishes coupled with light linen and smokey glass and brass fixtures 

with a hint of anthracite to reflect the mood of the changing ocean and sky. 

The hotel will accommodate guests in 212 luxury bedrooms - from high-end ultra-bespoke 

villas in the sky to city rooms for the discerning business traveler. The Ritz offers a host of 

elite designs and amenities to deliver quality and comfort to business and leisure travelers 

alike. 

Mini bars will be stocked with Bloemendal wines, coconut water, craft beer & gin and 

French champagne whilst smart TVs will give guests a host of viewing options beyond the 

statutory 5 channel bouquet. 

 

“We are very excited to open our doors to the public in March,” says Van der Walt. “We’ve 

consulted and planned to create something that we believe is extraordinary. But the real 

test of our excellence will be in the feedback from our guests. We believe we are up for the 

challenge and are looking forward to welcoming them.”  

 

For more information on The Ritz visit:  www.theritzcapetown and  www.theritz.co.za (from 
1 March 2017) or Shimmy Luxury Collection (SLC) www.slcportfolio.co.za 
 
For room reservations contact: reservations@theritzcapetown.co.za  or +27 (0)21 4396010 
 
For F&B reservations contact:  info@theritzcapetown.co.za or +27 (0)21 4396010 
 
For media enquires please contact VIVIDLUXURY on +27 (0)21 465 2312 or email 
victoria@vividluxury.co.za 
 

For corporate and travel trade enquiries please contact SHIMMY LUXURY COLLECTION and 

The Ritz on +27 (0) 21 4396010 or email Philma@slcportfolio.co.za 

http://www.theritzcapetown/
http://www.theritz.co.za/
http://www.slcportfolio.co.za/
mailto:reservations@theritzcapetown.co.za
mailto:info@theritzcapetown.co.za
mailto:victoria@vividluxury.co.za
mailto:Philma@slcportfolio.co.za
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NOTES TO THE EDITOR: 

 

The best of the business world  

Business travelers will also find their every need met by the hotel’s 1000-capacity confer-

ence facilities, with five conference rooms, all positioned to allow for the flow of natural 

light. Breakaway options are available on a separate level within The Plaza Conference Cen-

tre. The Ritz’s lobby area offers fast, unlimited Wi-Fi, printing facilities and working space to 

accommodate guests and Cape Town business users alike in comfort and style.  

 

Celebrating South African cuisine at the Ritz’s flagship restaurant  

The eight course dinner will be offered at R1000 per head excluding wine but with limitless 

complimentary bottled water and a traditional “Moerkoffie" trolley served with many varie-

ties of sugar.  

The revolving mechanism takes just over an hour to do one full revolution so guests can look 

forward to revolving around Cape Town multiple times during their dining experience.  

 

Bookings open mid-march via www.theritz.co.za 

 

The exceptional dining experience on the first floor 

The launch of CASA Restaurant & Cabanas and the first champagne brunch flowing out onto 

the pool deck in conjunction with Veuve Clicquot takes place on towards the end of March. 

This promises to be the hottest reservation in Cape Town and the perfect way to spend a 

Sunday with family and friends.  

 

Further amenities to cater to The Ritz’s visitors’ every desire  

The future holds even more delights for the hotel, and those who want to party the night 

away can look forward to The Ritz’s basement level becoming home to a vibrant new, exclu-

sive nightclub, a destination in its own right as part of the Cape Town nightlife scene. 

http://www.theritz.co.za/
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Visitors will also be able to enjoy the additional facilities on offer such as the fitness centre 

and luxury spa, launching later in 2017.  


